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Novelty Give-Aways
Promotional giveaways capture the consumer’s attieind goodwill like few other marketing
tools can. Why? Because it will keep your compaame and information in front of more people
longer, than any million dollar brochure—at a fraictof the cost. Unlike a printed ad, discardeéraft
reading, promo items serve a purpose that theiestifikes, in and of itself, and therefore holds
their attention. We offer plenty of little delighthat suit themselves nicely for conference geodie
bags, especially desirable since conference attsnthn use them immediately. Consider just a few
ideas:
Who doesn't like chocolate? And what better wagdg, “You're so sweet to consider
doing business with us” than with chocolate? Reaiis will think fondly of you every
time they taste that scrumptiousness melting iir theuths, for as little as .33 at
www.identitylinks.com

Do you want to make sure they remember you aftarggs home? Then a nifty
letter opener like this one will do the trick. Yoan deliver this daily reminder for as little
as .52 each fromww.leaderpromos.com

If they lose a button or rip a seam, you can resicem from embarrassment when you
give them a great little travel sewing kit. You aarjoy their gratitude for as little as .65
each fromwww.motivators.com

The professionals who attend conferences like tahmir best foot forward. You
can help them do just that with a Magic Shoe SBipenge. Rise in the attendee’s esteem
for as little as .80 each, again fremvw.leaderpromos.com

Would like to help our guests stay cool and refeelsivhile they are enjoying the confer-
ence and Montreal? Then a collapsible can koom@tserve them admirably. As low
as .83 atvww.identity-links.conmwill meet their needs. Include a bottle of wated a
you'll really make a splash; we’ll place them irithrooms and have them waiting when
they arrive.

Are your customers worth a mint to you? Make sheytget they message

with this cell phone shaped mint dispenser. Oneg fimish the last refreshing mint
inside, they can use the dispenser itself to siaperclips, safety pins, and many more
of those little office items that tend to get aviaym you. Available for just over $1 at
www.identitylinks.com

Do you want to make sure they notice you? Just pusitton on the business card.
You'll be surprised just how enlightened they beebithey will keep these handy
business card flashlights around a long time. Asds $1.13 alvww.identity-
links.com

You might well consider many possibilities besittesse few suggestions. You might even want to
create free samples or promotional materials of poun (sachets from dream pillow manufacturers,
for instance.) The sponsor will be responsibletifiercost and production of the items to be included
You will be notified of a shipping address and tiime in May, 2008.

Sponsorship Fee: $50 per item



Promotional Opportunities

Conference Registration Bags

Our conference registration bags provide valuatflermmation for conference attendees—why
shouldn’t you insert your own information in witf? iExhibiting companies may add informa-
tional pieces no larger than 8 ¥2” x 11.” This maglide a company brochure or other informa-
tion. All ads/giveaways must be submitted in adeafoc approval from IASD by Friday, March
28, 2008. The sponsor will be responsible for th&t and production of the items to be included.
LIMIT ONE ITEM per organization. You will be notiéid of a shipping address and timeline in
May, 2008.

Sponsorship Fee: $50 per item

Coffee Breaks

If you manage a local business, especially restasiracan’t think of a better way to draw some
of our conference attendees into your establishnviiié they visit Montreal. Your company
name and logo, along with a brief description aiyservice, will shine on the sponsor page of
our website and in the printed conference proghmour company hame and logo will also enjoy a
prominent position on signs on each of the sertaddes. If you run a restaurant, we will also dis-
play copies of your menus to further entice attesde visit you. Sponsor may provide napkins
with their corporate logo. Seven coffee breakslalsbe.

Sponsorship Fee: $400 per coffee break

Special Event
Take advantage of this particularly excellent (ahdap!) option for local businesses who would

like our conference attendees to come to your lessiwhile they visit Montreal. Businesses on a
tight budget will especially appreciate this optiBonate a gift, perhaps an item that you sell at
your store, ot a gift certificate, for instanceesifg lunch or dinner for two. You tell us! We will
hold a very special, fun, surprise fund-raisingré\ag our 2008 conference and we will employ
these items at that event. In exchange, you wgkire recognition on the sponsor page of our
website and on the sponsor page in our printedecente program.

Sponsorship Fee: $0—qift only.

# *

We offer two venues for advertising your produatservices to IASD members and conference
attendees:

The Printed Conference Program
This is the program that is published for distribntat our annual conference

DreamTimeMagazine

DreamTime is the IASD magazine that we publishedeghimes a year; it goes to all of

our members. Our readers do not simply read ssxiDoeamTime. They tend to hang on to each
and every issue for future reference. So advegisirDreamTime wins you a longlasting
impression. Also, advertisers buying a one-yeanddreamTime receive a free ad of

the same size in the conference program. Your Dfgamad will appear in the next published




Advertising Information

issue. Current readership has reached 600+.

Advertising in the Final Conference Program posiigou in front of approximately 400 individuals
in your target audience. We also have lots of nemivers who attend conferences, so an ad in the
program expands your exposure. You can access\gemibn of the 2007 IASD Conference Pro-
gram on our website.

Advertising Specs

On the next page you will find our advertising radéed along with ad dimensions. All ads must be
black and white or grayscale, and preferably sulechiih Macintosh QuarkXPress format. Alterna-
tively you may send as a 300 dpi EPS or TIFF Ble.sure to include all artwork and fonts in the
file.

Application and payment
You should have received an electronic versiomefapplication with this mailing. You may also
download the application on our website at httpdfaams.org/2008/sponsors

Complete your application and return via:
Email: annefrey@comcast.net

Fax: 419-858-4071 or

Postal Mail:

Anne Frey

IASD Advertising

6322 Brookline Dr.

Indianapolis, IN 46220-6709

Electronic artwork can be submitted via email taefrey@comcast.net or camera-ready artwork
may be mailed to the address above.



Rates and Fees
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Mezzanine Exhibit Area

Display tables available to be rented are highéidhh blue. Rental rates are listed on
page 12 of this document.



Rates and Fees

Table # Description Rental Fee
1 1table=8'x 3 $250
2 1table =8'x 3' $250
1&2 2 tables side-by-side = 16' x 3' $425
3 1table =8'x 3' $250
4 1table=8x 3 $250
3&4 2 tables side-by-side = 16' x 3' $425
5 1table=8'x 3 $250
6 1table =8'x 3' $250
5&6 2 tables side-by-side = 16' x 3' $425
4,5,&6 3 tables adjacent = 24' x 3' $600
3,4,5,6 4 tables adjacent = 32' x 3' $750

IMPORTANT NOTE: Tables 3 through 6 MUST be placed flat against.viathibitor chair will be
placed at the end of these tables. There will N@Tvbrkspace behind the these tables.




General Conference Information
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